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Part 1
Marketing Strategies of Febreeze and Pepsodent products
Advertising is the essential part of marketing, and it requires convincing consumers to accept a particular product or service. Pepsodent puts excellent attention in the consumer habit through exploiting their patterns (Whiteboard, 2012). In its initial stages, pepsodent marketing involved using the consumers' cues, rewards, and habits. The cue was the undesirable film on the teeth that were not healthy to the person. The reward was a beautiful smile and prevention of the teeth from decay, and the habit was the calm and tangling sensation on the mouth while using the product. 
The Febreeze and pepsodent products also made wide use of television marketing. According to an article by (Chand 2020), most habitual buying consumers do not plan for their buying or extensive research about the brand and the characteristics. Many of these buyers watch internet ads and television adverts to create familiarity with the product rather than its conviction. Through a television ad, pepsodent made a cue that toothpaste can instill beauty, smile, and prevent tooth cavities. Contributor (2020) adds that media advertisement saves money, time and builds the brand image. To reach many people across the world in a short period, pepsodent and Febreeze used the television, which most efficient and effective form of advertising in the 21st Century. 
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Part 2
Power of Habit in Product Marketing
General Description. Bill's Cosmetic has manufactured Bill's lotion, which needs to reach the consumers. The cream is a new cosmetic product for skincare that has raised its concern about its ability to sell considering the many skincare products in the market and within the company itself. To enable the product to sell and reach most of the consumers in the highly competitive market, the company needs to employ the Power of Habit concept, which involves understanding the consumer's cues, routine, and reward.
Cues. Cue refers to something that will make consumers want to use the product. Most people have dry skin, which is a normal and harmless condition. Although if the skin is not cared for, dry skin may result in eczema. This condition results from excessive skin dryness and can lead to redness, cracking, and inflammation of the skin. Therefore, there is no need to wait while Bill's skincare lotion can provide the solution before the problem starts. 
Routine. Routine can make a consumer have a craving for the product such that they would want to use it now and then. Bill's skincare lotion is made with a sweet-smelling aroma, allowing consumers to want to use it just for its stress-relieving smell. Besides, it provides the best skin protection that keeps your skin smooth and tender. 
Reward. Reward refers to the benefits that come along to the consumer in their process of using the product. Caring for your skin has plenty of rewards, including reducing chances of having skin problems and the appearance of skin blemishes—besides, moisturized skin fights and reduced wrinkles making a person appear and stay younger. For Bill's new skincare product to gain the consumers' confidence, then the company's advertising department has to make sure that it plays well with the consumer's power of habit. 
Part 3
The servant as leader
This article by Robert Greenleaf is about the serving leader or the so-called servant as a leader. In the article, Greenleaf says that a servant leader's idea originated from a contemporary prophecy sense. According to Greenleaf, both men women of status can be great and can always point to a better personality. Leaders who serve their subordinates are considered affirmative builders of a better society. Also, more servants can emerge as leaders if they follow the people in leadership positions. 
This article is promoting the idea of followership in business administration. The best leader an organization can have is one who the LeadershipLeadership of the organization tames. A servant understands the difficulties their colleagues go through while carrying out their daily routines. Therefore, when they rise into a leadership position, they form charismatic leaders who can readily unite and guide the organization to achieve the goals. 

Can LeadershipLeadership be taught?
Robert Vecchio writes the article, and it questions the ability of subordinates to learn from their leaders. Vecchio points out that he always poses this question to his student every year. According to the article, he believes that educational content, behavior, and personal success rely heavily on others' influence. This is, in simple terms, the answer to the question that LeadershipLeadership can be taught. 
In my own experience and observations, most leaders have risen to the leadership position by learning from others. Many believe that great leaders are born, but this is a small ratio compared to successful leaders created by organizations. The subordinate staff forms the most extensive context of employees with limited effectiveness of replacing their managerial team. For them to rise in leadership positions, they must be influential followers. 

Ambiguity of Leadership 
This article by Jeffrey Pfeffer from the University of California mainly addresses the terms leadership, ambiguity, and ambiguity. The report further questions the discernible effects that a leader may have on the organization during the selection and succession process. According to Pfeffer, leaders serve as a symbol for representing the personal causations of social events, but it is unclear when the concept of LeadershipLeadership is separated from social influence. 
I completely agree with the idea that leaders have a massive impact on the performance of an organization. The problem arises when the leader operates without considering the social aspects of employees. The disregard to human beings' social nature creates an ambiguity in LeadershipLeadership, given that the subordinate and the authority require permitted interactions. 




Part 4
Leadership skills
A leader is a person who directs and rules a group, organization, or country. Leadership is the art of giving motivation to a group of individuals to act in the direction of achieving a similar goal. In business, LeadershipLeadership is the act of directing employees and contemporaries to meet the company's necessities. Leadership skills refer to qualities that are used when unifying added individuals to reach a joint goal. These skills are needed to inspire and encourage others to finish a succession of tasks, whether in a management position or when leading a project. There are several steps an individual can use in enhancing learning from experiencing leadership skills. An individual can learn from others about leadership skills by asking questions and observing situations every day. An individual is advised to keep a journal to record events and ideas that can be useful to them in the future. A good leader has a progressive plan that will help him in making good choices about the activities. For an individual to improve on their skills, they have to practice several techniques. In achieving all the organizational goals, a leader should have the following leadership skills and qualities. 
First, a leader has to be able to communicate with everyone in the organization fairly. He needs to understand that being a leader takes many sacrifices, and communication is an essential aspect of any department. Employees tend to open up to their bosses when communication between them is good. Any leader has to practice the following to improve their communication with their workers; you need to understand your primary purpose in that organization, always choose an appropriate medium of communication so that you will be able to have clear and understandable contact with people around you when giving feedback to your employees, you need to give back an apparent signal so that they can understand what you are saying. Secondly, listening is essential in leadership skills as it determines a person's level of concentration in the room. An individual with active listening skills has these behaviors, interprets the nonverbal signals when he infers the correspondent’s message, and also, he should avoid being self-justifying. A leader needs to stand up for his rights, but again, he needs to identify others' rights.
Last but not least, a leader should be assertive. Assertiveness is a quality in which a person can stand for others' rights and equally recognize them. In business, conflicts emerge due to differences in ideas and personalities. Therefore, it is the leader's responsibility to actively deal with the dispute and distinguish between acquiescence and aggression. A leader's ability to identify problems and opportunities for improvement purposes further makes up the best leader. A detailed analysis of the causes and the effects of conflict provides the best platforms for developing solutions. 
An effective leader has many skills necessary for them to lead others properly. Skills such as competence, good communicator, assertive, just, team builder, and discipliner among many others. The three qualities discussed in this essay are but a few of the many attributes of a good business administration leader. Generally, any business organization's success depends on the leadership styles and the relationship between the leader and the employees. People will always others if they are worth following. 



